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and Shaw is celebrating 



BY MOLLY HARDING 
Advertising features writer 

As it marks 50 seasons of producing the 
works of George Bernard Shaw in Niaga¬ 
ra, the Shaw Festival is a totally different 
scenario to its beginnings in the old Court 
House so long ago. And as Shaw did not like 
the name George, the Shaw refers to him 
only as Bernard Shaw - which we will hon¬ 
our in this publication. 

The original eight weekend performances 
of Brian Doherty’s Salute to Shaw is now 
a full season all summer long, with an in- 
house ensemble, and an ever-expanding 
playbill that is no longer exclusively the 
plays of GBS. 

Throughout the year, Shaw Festival offers 
educational programs to adults and young 
people, special group packages, a variety of 


services, and the opportunity for all to ex¬ 
amine and explore the Shaw Festival in all 
its theatrical splendour. Partnerships have 
been formed within the community with 
Niagara marketed as a tourism destination 
that benefits all. 

But despite the well-selected shows and the 
commitment to the community and focus on 
theatregoers of all ages, Shaw still fights its 
image as appealing only to an elitist, intel¬ 
lectual body of mature theatregoers. 

Shaw Festival is not just for adults. It’s for 
families. For teens and tweens and those 
30-something children who have moved 
away, but want to enjoy a night out at the 
theatre with their older parents. 

In watching Shaw’s plays they can find a 
place to connect as a family, for the plays 
are all about family dynamics and families 
connecting. They are often provocative, pro¬ 
moting conversation 
among family mem¬ 
bers. 

Young people from 
Grades 3 to 12 are 
encouraged to attend 
Shaw Festival with 
a special program 
crafted just for the 
schools. For instance, 
My Fair Lady can 
be enjoyed by stu¬ 
dents from Grade 3, 
and The Admirable 
Crichton by those 
from Grade 4. 

The Shaw Festival 
also offers private 
packages for adult 
groups of 10 or more, 
focusing on specific 
interest shows and 
meeting the needs 
of theatregoers, with 
workshops and pic¬ 
nics, backstage tours 
and buffet lunches, 
as well as interaction 
with the players. 
Opening nights are 
special nights, with 
lots of pomp and 
circumstance and a 
sense of celebration. 
Previews can also be 


very special, because the response of the 
audience after seeing the show can some¬ 
times lead to small changes being made to 
the show. 

With three theatres, the Court House, the 
Royal George and the Festival Theatre, the 
Shaw Festival has been growing every year. 
And in this 50th season, with an expanded 
mandate to include the work of Canadian 
playwrights, the company is enjoying the 
addition to the Elaine and Donald Triggs 
Production Centre facilities, which were 
added seven years ago. 

The Production Centre houses a rehearsal 
hall, a coaching studio and recording studio, 
with the rehearsal hall becoming the Studio 
Theatre, a fourth theatre, when necessary. 
In this year of celebration, the Shaw Festi¬ 
val is newly committed to its mandate and 
its audiences. The future offers an exciting 
stage indeed. 
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FESTIVAL 

JACKIE MAXWELL ARTISTIC DIRECTOR NIAGARA-ON-THE-LAKE, ONTARIO APRIL 7 TO OCTOBER 30 


CELEBRATING 
50 SEASONS OF GREAT 
THEATRE. JOIN US! 


FESTIVAL THEATRE 

MY FAIR LADY 

based on 'Pygmalion' by Bernard Shaw, adaptation and lyrics 
by Alan Jay Lerner, music by Frederick Loewe 

HEARTBREAK HOUSE by Bernard Shaw 
THE ADMIRABLE CRICHTON by J. M. Barrie 

COURT HOUSE THEATRE 

DRAMA AT INISH -ACOMEDY 

by Lennox Robinson 

ON THE ROCKS 

by Bernard Shaw, in a new version by Michael Healey 

MARIA SEVERA 

book, music and lyrics by Jay Turvey and Paul Sportelli 

ROYAL GEORGE THEATRE 
CANDIDA by Bernard Shaw 

CAT ON A HOT TIN ROOF by Tennessee Williams 

THE PRESIDENT 

by Ferenc Molnar, adapted by Morwyn Brebner 

STUDIO THEATRE 

TOPDOG/UNDERDOG by Suzan-Lori Parks ^ 

WHEN THE RAIN STOPS FALLING 

by Andrew Bovell ^K§| 






1-800-511-7429 

shawfest.com 

Members of the Shaw Festival Company. Photos by Shin Sugino. Creative: STCworks.ca 


*Plus tax. Certain restrictions apply. 
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To all our Niagara Neighbours 




Niagara's Exclusive 
Lakefront Winery 



KONZELMANN 


ESTATE WINERY 


Visit our website for 
information 
on winery tours and 
wine tasting 



Our friendly and knowledgeable staff is here to help you 
discover your favourite wine from our selection of excellent vintages. 

1096 Lakeshore Rd. Niagara-on-the-Lake, On. 905 935 2866 - www.konzelmann.ca 



Jackie Maxwell, Artistic Director, Shaw Festival 

Photo by Shin Sugino 


sifty seasons ago, 
a local lawyer 
and amateur 
playwright Bri¬ 
an Doherty par¬ 
layed his love for the works of 
Irish playwright Bernard Shaw 
into a summer theatre festival, 
producing eight performances 
of Don Juan in Hell and Can¬ 
dida. 

In this singular act of love of the¬ 
atre the Shaw Festival was born. 
As Doherty would tell you, this 
kind of extraordinary achieve¬ 
ment cannot happen on one’s 
own - Doherty had the love and 
support of a generous and cre¬ 
ative community to support his 
dream. 

It is that very same community 
today that continues to sup¬ 
port what has become an inter¬ 
nationally celebrated theatre 
company, renowned for its rig¬ 
orous intelligence, outstanding 
production values and brilliant 
artistry. 

Our 50th season celebrates all of 
this: we pay homage to our past 
with a new production of Can¬ 


dida and the hilarious comedy 
The Admirable Crichton (not 
seen on our stages since 1976). 
And very importantly we look 
ahead to the next 50 years by in¬ 
troducing world premieres and 
new visions on Shaw himself. 
The Niagara Region is our 
home, where together we look 
forward to continuing the explo¬ 
ration of new worlds brought to 
life on our four stages. Join us 
in 2011 to delight in the rela¬ 
tionship between Bernard Shaw 
and Suzan-Lori Parks, the poetic 
connection between Tennessee 
Williams and Andrew Bovell, 
the comic energy of Shaw and 
Molnar intensified by Michael 
Healey and Morwyn Brebner, 
and a musical tradition continu¬ 
ing from Lerner and Loewe to 
Turvey and Sportelli. 

There’s so much yet to share - 
would we stop at 50 seasons? As 
Eliza Doolittle would say: 

“Not Bloody Likely”! 

Jackie Maxwell, 

Artistic Director 
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A season of 

CELEBRATIONS 

for Shaw and audiences 


The Shaw Festival has reason to 
celebrate this year, as it marks 
50 seasons of theatrical presenta¬ 
tions to patrons from Niagara and 
around the world. Several special 
initiatives will mark this land¬ 
mark season. 

The Speed of Ideas - A Theatri¬ 
cal Forum will be presented July 
23 and 24, and will be two days of 
debate and discussion focusing 
on the necessity of providing pro¬ 
vocative ideas. 

On July 23, there will be a conver¬ 
sation with Tony Kushner, an Aus¬ 
tralian playwright, who wrote An¬ 
gels in America and Homebody/ 
Kabul. 

On July 24, participants will enjoy 


a conversation with Suzan-Lori 
Parks, whose play Topdog/Under- 
dog plays at the Studio Theatre. 

A Shaw Celebration Package will 
be yours when you book tickets 
to all four Shaw productions. In¬ 
cludes discounted tickets and a 
Shaw gift as well as upgraded 
seating when available. 

Shaw Festival - The First Fifty 
Years is a commemorative book 
celebrating 50 seasons of theatre 
at the Shaw. It’s written by Shaw 
scholar L. W. Conolly and designed 
by Scott McKowen, art director of 
The Shaw’s house programmes. 
For more information, call 905- 
468-2172 or 1-800-511-7429. 



Vintage Hotels would like to wish a 

HAPPY 50th ANNIVERSARY 

to the Shaw Festival 




QUEEN'S ^ 
LANDING 

fkiJhJ 

CONDE NAST 
GOLD LIST 

^ 2011 A 


Why not enjoy a pre or post theatre meal 
at one of our award-winninq restaurants? 


Choose from Escabeche at Prince of Wales, 


Tiara at Queen's Landing or Cannery at Pillar and Post 


- select the one that best suits your good taste. 



We look forward to continued mutual success 
and are proud to sponsor this season's production 
of THE PRESIDENT. 



HOTELS 


(yrkeetyjkdti | QUEENS LANDING | piLLaRfOSt 
NIAGARA-ON-THE-LAKE 


1 - 888 - 669-5566 

www.vintage-hotels.com 
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Who was this 
George Bernard Shaw? 


★★★★★★★★★★ 

THROUGHOUT ITS 

50 SEASONS 

SHAW FESTIVAL HAS MADE AUDIENCES THINK 

★★★★★★★★★★ 


Bernard Shaw was a man who 
was passionately committed to 
the cause of social justice, to the 
eradication of poverty, to equal 
opportunity for women and men, 
and the importance of theatre as 
a means of promoting such causes 
through humour and reason. 

Born in 1856 in Dublin and grow¬ 
ing up in genteel poverty, Shaw 
became an acclaimed dramatist, 
critic and social reformer. Having 
attended four schools and been tu¬ 
tored by an uncle, he finished with 
formal schooling at the age of 15, 
though he had developed a wide 
knowledge of music, art and lit¬ 
erature under the influence of his 
mother, a singer and vocal music 
teacher. 

In 1876 Shaw moved to London, 
spending his days in the British 
Museum and attending lectures 
and debates. He declared himself 
a socialist in 1882 and joined the 
Fabian Society in 1884. It wasn’t 
long before he distinguished him¬ 
self as a fluent and effective pub¬ 
lic speaker and an incisive and 
irreverent critic of music, art and 
drama. 

Shaw’s first play, Widowers’ Houses, 
was produced privately in 1892 for 
the members of a progressive the¬ 
atre club called the Independent 
Theatre Society. In 1897 his first 
commercial success came with the 
American premiere of The Devil’s 
Disciple, enabling him to quit his 
job as a drama critic and make his 


living solely as a playwright. 

A year later, Shaw’s admiration 
for the “new drama” of Ibsen, 
was reflected in The Philanderer 
and Mrs Warren’s Profession, pub¬ 
lished as “Plays Unpleasant.” His 
subsequent “Plays Pleasant” in 
1898 were more palatable, though 
still rich with challenges to con¬ 
ventional middle-class values. In 
1898, Shaw married Charlotte 
Payne-Townshend, an Irish heiress 
whom he had met through his Fa¬ 
bian friends, Beatrice and Sidney 
Webb. 

Bernard Shaw’s plays first attained 
popularity in London through a fa¬ 
mous repertory experiment at the 
Royal Court Theatre from 1904 
to 1907. The Doctor’s Dilemma 
1906, was performed at the Shaw 
Festival in Niagara-on-the-Lake in 
2010.) But Pygmalion was by far 
his most popular work, first per¬ 
formed in 1913. 

During the First World War, Shaw’s 
anti-war pamphlets and speech¬ 
es made him very unpopular as 
a public figure. In Heartbreak 
House (performed inl920) he ex¬ 
posed the spiritual bankruptcy of 
the generation responsible for the 
carnage. Next came Back to Meth¬ 
uselah (1922) and Saint Joan 
(1923), and it was these that led to 
his receiving the Nobel Prize for 
Literature in 1925. 

Shaw continued to write plays and 
essays until his death in 1950 at 
the age of 94. 


When Niagara area lawyer 
and playwright Brian Doherty 
launched a Salute to Shaw in 
1962, he wanted to “provoke the 
mind and stir the soul” of Ni¬ 
agara, by encouraging people to 
experience the works of Bernard 
Shaw through theatre. 

Doherty launched his Salute to 
Shaw with eight weekend perfor¬ 
mances of Don Juan in Hell (from 
Man and Superman) and Can¬ 
dida, converting the Assembly 
Room in the old Court House into 
a small theatre. He could not have 
foreseen what magic was wrought 
that summer. 

That Salute became the Shaw 
Festival, its thunderous appeal 
soon attracting an ever-broaden¬ 
ing group of artists. Through the 
years, audiences swelled and sup¬ 
porters came from all over North 
America. With such acclaim, new 
theatres were opened. 

This year, Shaw Festival marks 
its 50th season - half a century 
of bringing the spirit of Bernard 
Shaw to Niagara-on-the-Lake, by 
producing the works of Shaw and 
his contemporaries. 

With the enormous success of the 
Salute to Shaw, the Shaw Festival 
Theatre Foundation was estab¬ 
lished in 1963 as a non-profit or¬ 
ganization, with an elected volun¬ 
teer board of governors. 

In its first decade, the Shaw Fes¬ 
tival enjoyed explosive audience 
growth, and the company toured 
extensively in the United States 
and Canada. Each Season, the 
Shaw takes over two great halls 
in the Court House, converting 
one into a three-quarter thrust 
theatre space and the other into a 
lobby and dressing room area. 
Then on June 20, 1973, the Festi¬ 
val Theatre was officially opened 


by Queen Elizabeth, with Prince 
Philip, and Shaw Festival was fi¬ 
nally able to mount large-scale 
productions which drew national 
and international acclaim. 

A new era began in 1980. Under 
the leadership of Christopher 
Newton as artistic director, the 
growing repertory company was 
acclaimed for its provocative and 
subtle ensemble acting and for 
its innovative theatrical designs. 
The company also became known 
for reviving operettas and stage 
mysteries and large-scale produc¬ 
tions that other companies could 
not or would not produce 
In 1982, the Royal George The¬ 
atre was added to Shaw’s theatre 
venues. In 2000, mandate was ex¬ 
panded to include new plays writ¬ 
ten about the period of Shaw’s 
lifetime (1856-1950). Newton re¬ 
tired in 2002 and beca me Artistic 
Director Emeritus. 

In 2003, Artistic Director Jackie 
Maxwell enriched the program¬ 
ming anew, to include pieces by 
largely forgotten women writers 
from Shaw’s period. She commis¬ 
sioned new 

translations by some of Canada’s 
most respected playwrights, pre¬ 
sented Canadian classics and 
initiated enormous growth in the 
area of new play development. 

In Maxwell’s first season as Ar¬ 
tistic Director, The Shaw grew 
again, with the company’s larg¬ 
est construction and renovation 
project since the Festival Theatre 
opened. The new building fea¬ 
tures a production centre, with 
three rehearsal halls, the largest 
of which also serves as a new per¬ 
formance space called the Studio 
Theatre. 

And so the play goes on! 
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Support from community 
means Shaw Festival is 
here to stay 

As the Shaw Festival marks its 50th season, it has planned a number 
of commemorative events and initiatives. But many of the special proj¬ 
ects are not financed within the festival’s annual operating budget, 
says development director Steven Endicott. And he has appealed to 
the public for their special support for this auspicious season. 

There are many ways people can be involved financially with Shaw 
Festival on a regular basis, he says. There’s an ever-increasing pool of 
people who ensure that the Shaw Festival can fulfill its mission. People 
wishing to donate can select the level that is comfortable to them. 
The Governors Council is the premium membership level, where 
donations start at $1,500 annually and go up to $24,999. Within the 
Governors Council, the Producers Circle members make donations of 
$25,000 and up. These are dedicated theatre-goers who share a passion 
and support the vision of the Shaw Festival. Their donations help en¬ 
sure the quality of productions, support the creative pursuits of some 
of Canada's best directors and designers and maintain an excellent 
training ground for actors and other theatre professionals. 
Acknowledging their tangible support of The Shaw, Governors Coun¬ 
cil members receive all the benefits of membership as well as access 
to reserved seats and complimentary refreshments in the Macdonald 
Heaslip Lounge at performance intervals. 


They receive an invitation to the Governors Council dress rehearsal, 
personalized ticket services and a selection of seats available 24 hours 
before performances. Members of the Governors Council are also in¬ 
vited to attend a dinner before opening night performances and a 
post-show reception. A Young Professionals Advisory Committee com¬ 
prising young leaders in the community helps Shaw understand that 
market, says Steven. They can more easily reach out to the 30-50 age 
group which contributes young ideas. 

Sponsors participate in a fairly sophisticated program with The Shaw. 
They are either looking for tangible benefits that will help market 
their own businesses or they want to become good corporate citizens. 
Visa is the official payment card of The Shaw, says Steven, and offers 
immeasurable benefits, especially in marketing the Festival. Twenty 
thousand dollars is the entry level for sponsorship including capital 
naming opportunities. Individuals and corporations can name a par¬ 
ticular room, such as the RBC Patrons Lounge. 

Members are vitally important to the Shaw Festival. Their contribu¬ 
tions range from $75 to $1,500 annually and for this ongoing support, 
they receive a slew of benefits. Business memberships are available 
beginning at $250. 

Members all receive advance notice and may purchase advance tickets 
for upcoming shows. They receive a subscription to Shaw Magazine, 
have their own ticket wicket at the Festival Theatre and are recog¬ 
nized in the Members Register. 

Members have access to refreshments on the Members Terrace during 
performance intervals, are invited to Wednesdays with Shaw, are rec¬ 
ognized in house programmes and receive invitations to the Members 
dress rehearsal. Donations and memberships are all tax receiptable, of 
course. To become a corporate sponsor or business member, or to do¬ 
nate in any way, call 905-468-2153 x 2396 or visit www.shawfest.com. 


Shaw grew from 
one to four theatres 

It’s a long way from 50 years ago, when the Shaw Festival company 
played only in the Court House theatre. Now there are four theatres. 
The largest is the Festival Theatre, which seats 869 but is still consid¬ 
ered intimate theatre. The season grand opening of The Shaw takes 
place at the Festival Theatre in May each year. 

The Court House Theatre, where the Shaw Festival began in 1962, has 
327 seats in a "thrust" configuration. The Shaw leases the Assembly 
Room in the historic Court House each year from the Town of Niagara- 
on-the-Lake and installs a theatre in the space. 

The Royal George Theatre seats 328 and was built in 1915 as an inti¬ 
mate vaudeville house. It was acquired by the Shaw Festival in 1980 
and through the generosity of philanthropist Walter Carsen, the for- 
merly-shabby auditorium was transformed into a glittering little opera 
house. 

The Studio Theatre, which doubles as a rehearsal hall, is the latest 
theatre, located in the newly-constructed Donald and Elaine Triggs 
Production Centre, which is attached to the Festival Theatre. Here, 
the seating arrangement is flexible, and is customized to the needs of 
a particular show. It has a maximum seating capacity of 200. 

With four theatres, Shaw Festival is able to produce shows in a facility 
that best suits and enhances the production. 

A non-profit charitable organization rather than commercial theatre, 


Shaw Festival is governed by an active volunteer board of governors, 
and almost 70 per cent of annual revenue coming from Box Office sales 
and other earned revenue. 

The Festival produces 10 to 12 plays each season, with approximately 
800 performances in the four theatres. About 300,000 people attend 
performances each year. 
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There’s a stillness in the wardrobe department in the mornings, 
as 40 women ply their skills. Sewing and trimming, measuring 
and gluing - all the steps that will result in the stunning costumes 
that are such a big part of the Shaw Festival. 

The Wardrobe build season is broken up into three sections - first, 
second and third set of openings. 

“The first half of the build season is devoted to the first five shows: 
Candida, My Fair Lady, Cat on a Hot Tin Roof, Drama at Inish and 
Heartbreak House.” says Tanya Apostolidis, who is marking her 
12th season at Shaw, the last two as Head of Wardrobe. 


We extend our congratulations to 
the Shaw Festival for 50 wonderful years! 

/S\ 
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Audi 

WaOCsMipm mi 
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Ml 
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905-688-5230 

905-688-3337 

www.stcatharinesvwaudi.com 


Congratulations Shaw Festival on your 50' K season! 
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Even before those shows are completed, the wardrobe will begin 
building costumes for the last six shows. 

Wardrobe at Shaw is one enormous room filled with sewing ma¬ 
chines and cutting tables. There are offices down a short ramp, 
then an upper wardrobe for shoes and hats. Everything is neat 
and orderly, despite the speed at which these women work. They 
must be able to lay their hands quickly on what they need, from 
bolts of fabrics to vintage trims, from laces and ribbons to buttons 
and zippers. 

The production of wardrobe has its own orderly agenda. First the 
costume designers meet individually with Tanya to show her their 
preliminary costume sketches and discuss the wardrobe needed 
for their specific play. They talk about costume period and fabrics, 
examine conceptual details. Then Tanya costs out the required 
wardrobe for each play and has to be sure she is within budget. 
With degrees in costume history, construction as well as drama, 
she has an extensive knowledge of what can be achieved. 

“Shaw’s designers are fantastic and working at a very high level,” 
she says. “We have to understand what they’re looking for and to 
be proactive in finding ways to realize their vision.” 

Tanya says she’s fortunate in her team, who work hard, are 
totally committed and bring a fantastic skill level to making the 
more than 400 costumes needed this season. With things moving 
quickly and several shows being tackled at once, every member of 
the team is focused and ready for the challenge. 

Approximately 85 per cent of the costumes for each show are cus¬ 
tom built, with the remaining 15 per cent coming from the more 
than 25,000 pieces stored in the wardrobe warehouse in Virgil and 
used as the basis for current costume requirements. Finding the 
materials needed is an ongoing challenge. 

“We start our search in Canada, and look elsewhere when we’ve 
exhausted all national possibilities. New York has become a go-to 
destination for many of our fabric needs. Many purchases are 
made on-line; our quality cottons come from Whaley’s in Eng¬ 
land. 

“Shaw’s wardrobe has some very beautiful vintage trims, which 
come to us as donations or are sometimes picked up at sales or 
trade shows. We pride ourselves on the quality of our work - every¬ 
thing has to be the best.” 

As they face the launch of a new season at Shaw, the wardrobe 
team is on its toes and everything is going according to plan. 
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Shaw Fesfival 



Valerie Taylor, 
Marketing Director 


and communi 
partners have 


Tourism by its very nature is collaborative says Valerie Taylor, Director 
of Marketing for the Shaw Festival. 

In fact, 88 per cent of the Shaw’s annual audience are tourists and have 
travelled more than 80 km to see Shaw productions. And they are look¬ 
ing for places to stay, places to eat and shop and looking for other at¬ 
tractions to explore and experience. 

Valerie is keenly aware that she is marketing both the theatre and the 
destination. 

“The natural beauty, the history, the wineries, the Falls and our charm¬ 
ing setting in beautiful Niagara-on-the-Lake are all part of the Shaw 
experience,” states Valerie. “The unique experiences that the region 
has is an essential part of the assets that we market ... it helps differ¬ 
entiate ourselves from other festivals and theatres and we partner in 
many different ways.” 

The Shaw is extremely innovative in how it works with its regional 
partners. Over 1.5 million brochures are created and distributed that 
feature not only the Shaw season but also have a wealth of tourism 
information including day and overnight packages plus more than 200 
listings from B&Bs, restaurants, wineries, attractions, spas and galler¬ 
ies. 

Valerie says the collaboration with tourism partners also results in 
compelling destination packages for promotional giveaways on radio 
and TV. Co-operative media buys with partners have also been success¬ 
ful in long haul markets. Travellers are looking for the convenience 
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Party Rental Inc 
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of one-stop shopping such as hotel and theatre ticket packages. The 
Shaw’s electronic ticket confirmation features a link to Niagara-on-the- 
Lake’s Chamber of Commerce and a hotel partner. Even The Shaw’s 
Facebook and Twitter channels speak not only of the Shaw season but 
about regional events. 

The Shaw marketing arena is large. They advertise across Ontario and 
Quebec and cover New York State, Ohio, Pennsylvania and Michigan.. 
“It’s a win-win situation,” says Valerie. “The more tourism options 
we can offer people when they are in the region the longer they will 
stay.” 

Win, win indeed... the economic impact of the Shaw Festival in the 
region is huge. More than $12.8 million poured into local accommoda¬ 
tions and $8.6 million into the region’s restaurant last year. Last year 
in Niagara -on-the Lake alone, an economic study showed that the total 
economic impact of the Shaw Festival came in at $75.4 million. 
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2228 Niagara Stone Rd. 
Niagara-on-the-Lake, ON 
For Reservations: 905 - 468-8900 


www.theoldwineryrestaurant.com 
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SHAW EDUCATION PROGRAMS 

meet needs of adults and students 


Theatre education is so important to Shaw Festival it is actually part 
of its mandate, says Suzanne Merriam, senior manager of education 
at The Shaw, whose job it is to encourage people to experience the 
passion and tap into the knowledge found in the magical world of the¬ 
atre. 

Suzanne is responsible for providing lifelong learning programs for 
adults, with seminars and symposiums. They can learn about set de¬ 
signing, understand how actors create characters and experiment with 
dialects and costumes. 

When it comes to young people and Shaw, Suzanne focuses on both 
youth and the teachers. 

She offers spring and fall workshops to teachers on professional devel¬ 
opment days. Teachers Days offer interactive drama and theatre work¬ 
shops led by theatre and education professionals, with lunch added 
for good measure. 

“We partner with teachers in our Arts in the Classroom program, that 
goes beyond theatre arts,” she says. ’’Shaw professionals from admin¬ 
istration and marketing and production are all available to go into 
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the classroom several times a year. This program is taken to schools 
throughout Ontario.” 

Since she took on the education programming four years ago, Suzanne 
said she has constantly fought the image of Shaw as theatre for intel¬ 
lectuals only. Young people take it for granted that Bernard Shaw had 
nothing relevant to say about today, Suzanne says. 

“But we are who we are today because of those times. Shaw’s time has 
changed incredibly, but what Shaw wrote about then, we are going 
through today.” 

To that end, it’s not enough to read Shaw’s plays in school - his plays 
were never meant to be read, she says. 

“Students need to see them come alive on stage. But it’s educational 
only if I go into the classroom first and talk about the play, to make 
their enjoyment and appreciation of it better.” 

It’s even more educational if young people can participate in Shaw 
Festival, so The Shaw offers two-hour teen workshops in spring on Sat¬ 
urdays. The teens enjoy the workshop itself, have lunch, watch a mati¬ 
nee performance and meet and talk to the actors before and after the 
show. 

“Our actors are never too busy to meet with the students, and enjoy 
answering the many questions the plays raise.” 

If she could be granted one wish in her education program, Suzanne 
would like Niagara schools to teach Shaw’s plays rather than those of 
Shakespeare. 

“Shaw is in our own backyard and I have an unmatched resource in 
Shaw Festival to go into the classroom and help teach it.” 

Shaw’s Theatre School for young people is a 10-week drama program 
for students in Grades 3 to 12, from October to December. A summer 
camp is held in June and July, presented by Shaw and Carousel Play¬ 
ers for those 10 to 14 years of age. 

Both adults and young people benefit from and understand what Ber¬ 
nard Shaw had to say, Suzanne observes. And she is especially grat¬ 
ified to see how some young people are affected by attending teen 
workshops. 

After one such session attended by a group of Grades 7 to 12 students 
from an inner city Toronto school, one of the girls said she wouldn’t be 
able to sleep that night because there were so many ideas now spin¬ 
ning in her head. 

“And that’s what theatre can do,” says Suzanne. 


Congratulations to Shaw Festival on your 50 th Anniversary! 
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The Shaw 

seen as more innovative than most, 
says desi gn director 



William Schmuck, Design Director, Shaw Festival 

by David Cooper 


The design studio at Shaw Festival is not a large room and contains only 
two tables and a tilted drawing board. Yet when the several designers 
of the shows being presented this season get in there, it’s packed and 
humming, says Bill Schmuck, The Shaw’s resident director of design. 
A member of The Shaw ensemble since 1993 and design director since 
1996, Bill oversees costume and set designs, and is the design consul¬ 
tant for Artistic Director Jackie Maxwell when she is looking at new 
plays or considering bringing in new blood. 

Shaw Festival is considered a leader in the country, says Bill. It’s seen 
as more innovative than many and having a thrust stage and two pro- 
sceniums means the designers have excellent flexibility. 

A designer has a complex role in the theatre, Bill points out. There are 
plenty of challenges, especially when the individual show designers 
do more than one show. 

Every season is different, Bill points out, and the design director must 
always be cognizant of what each show requires. He also puts together 


displays, including a special retrospective this year of the 50th season, 
that sits in Pearson Airport in Toronto and at the Niagara-on-the-Lake 
Historical Museum. 

“Our mandate is so varied that we’re always looking ahead. We now 
have a video component in My Fair Lady, bringing in Adam Larson, a 
video designer.” 

Bill makes a point of attending at least eight or nine shows in New York 
City every year, to make sure he’s up to date on the latest techniques 
and technology. The information enhances Shaw Festival, which is a 
lean, mean machine, he says. 

“The Shaw was a big idea for a small group of people in the ‘60s and 
it started modestly. But though growth is modest it has been very fast. 
We are always looking at our spaces and making changes as they are 
needed.” 

And the Shaw Festival today is a leader in the industry, Bill says. 
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Picnics are available prior to Festival Theatre mati¬ 
nee performances, from May through October, 
when you order your tickets or at least 24 hours 
before a performance. 

• A Shaw Picnic is prepared fresh daily by Shaw 
Festival chefs, and will delight your palate with 
your choice of sandwich, green salad, seasonal 
fruit, oven-baked cookies and a refreshment (non¬ 
alcoholic). 

• A Shaw Gourmet Picnic includes your choice of 
gourmet sandwiches, a fresh Greek salad, iced 


brownie with seasonal berries and a refreshment 
(non-alcoholic). 

Skip the lineup for bar service at intermission by 
ordering before the performance. Your drinks will 
be waiting for you in the lobby. Members will re¬ 
ceive their orders at the Member Terrace, while 
members of the Governors Council will be in the 
Macdonald Heaslip Lounge. 

Take home a gift from BERNARD'S - The Shaw 
Festival shop. Choose from a stunning selection of 
distinctive Canadian artisan works, theatre-related 


books, scripts, music, jewellery, stationery and chil¬ 
dren's gifts. Visit Bernard's at the Festival Theatre 
or online at shawfest.com/shop Take a memory 
home or call and it will be shipped to you. 
1-800-511-7429 ext 2276. 

BERNARD'S has a newly expanded CD and book 
section and the online store features new sections 
including Artists Picks, highlighting the favourite 
gifts, books and music of company members such 
as Artistic Director Jackie Maxwell and Music Di¬ 
rector Paul Sportelli. 
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CONGRATULATIONS ON 50 YEARS! 
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BRAVO. 


White Oaks congratulates 
the Shaw Festival on its 
50th anniversary. 
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